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EXECUTIVE SUMMARY 
 
The Global Compact Network Canada (GCNC) is pleased to release the results of its third annual SDG 
survey to better understand the perspectives of Canadians and Canadian organizations with respect to 
the UN Sustainable Development Goals (SDGs).  
 
Since the inception of the 2030 Agenda for Sustainable Development and the 17 SDGs in 2015, the GCNC 
has been spearheading the SDGs and mobilizing the Canadian private sector to embrace sustainable 
business practices and align corporate sustainable development strategies with the SDGs. The annual 
GCNC Survey reports help to better understand how the Canadian private sector thinks about corporate 
sustainable development issues and the main drivers of change towards sustainability. We hope that the 
GCNC’s SDG survey reports can help businesses, organizations and professionals across Canada better 
understand the issues driving the SDGs and advance their implementation both locally and globally.  
 
An ongoing increase in the number of responses to the Survey each year indicates there is a growing 
awareness and interest in the SDGs at the organizational level.  This year there were a total of 426 
respondents, compared to 134 responses in 2017, and 50 responses in 2016, when the first survey was 
launched.  While the highest percentage of respondents (44%) come from the private sector, there is 
significant representation from civil society organizations (21%) and academia (13%) as well, thus 
providing a broad perspective to the Survey responses. 
 
Survey results indicate that a subset of SDGs has been identified as priorities by Canadian organizations: 
 

• SDG3 Good Health and Well-Being 
• SDG4 Quality Education 
• SDG5 Gender Equality 
• SDG8 Decent Work and Economic Growth 
• SDG11 Sustainable Cities and Communities 
• SDG12 Responsible Consumption and Production 
• SDG13 Climate Action 

 
While these SDGs take different roles and ranks based on the specific survey question asked, they 
consistently came up within the top 5 for Canada, the World, and organizations themselves.  They have 
also been relatively consistent priorities over the past three years of our Survey.   
 
Interestingly, SDG13 - Climate Action has once again been identified as one of the highest priorities.  It 
shows that Canadians firmly believe climate change represents the biggest challenge, and the biggest 
opportunity for making significant progress toward a sustainable world.  Climate change impacts many 
of the other SDGs and is viewed with increasing urgency by organizations of all sectors.    
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This year, SDG5 – Gender Equality has been highlighted as 
a key issue for organizations and governments to address.  
Gender equality, in Canada and internationally, has taken 
on added significance recently with the rise of movements 
to combat sexual harassment and assault, worldwide 
marches supporting the advancement of women’s rights, 
and the increased efforts toward gender pay equity and 
equal representation on boards.  Canada has taken a 
leadership role on this issue and has been advocating for 
gender equality across many platforms, including in 
international trade agreements (e.g. NAFTA), the Feminist Development Assistance Program, the United 
Nations Framework Convention on Climate Change, and through Canada’s upcoming G7 Presidency.   
These efforts raise the standard for all future bilateral and multilateral arrangements, ensuring that 
gender equality is addressed not only in Canada but around the world.  
 
The survey also reveals that a gap still exists between awareness, implementation, and accountability.  
According to the survey data, only 13% of respondents are highly engaged with the SDGs, including 
measuring and reporting on their sustainability initiatives.  As efforts are being undertaken by various 
groups to improve the disclosure of results, measurement will become more uniform over time.  This 
will support businesses to better report on their contribution to and impact on the SDGs in an effective 
and comparable way. And in a virtuous circle, as measurement and reporting increases, so will actions 
and implementation.  
 
What has remained relatively consistent is the desire of respondents to continue to engage in 
partnerships with government, non-profits, and industry.  Organizations would also like to see more 
education, training, and marketing of the SDGs.  This indicates an appetite for more cross-sectoral 
collaboration to further the SDGs.  
 
We at the GCNC hope you enjoy the report – and partner with us to accelerate action by joining the UN 
Global Compact and the Global Compact Network Canada – where you can take advantage of the 
opportunities to learn and engage with Canadian and global business leaders, participate in our 
comprehensive programs, including our SDG-awards, SDG- trainings and workshops, working groups, 
events, webinars and much more! 
 

ABOUT THE SDGS AND THE GLOBAL COMPACT 

NETWORK CANADA 
 
On September 25th 2015, the UN General Assembly adopted the resolution (A/Res/70/) - Transforming 
our world: the 2030 Agenda for Sustainable Development. All 193 Member States of the United Nations 
adopted a plan for achieving a better future for all - laying out a path until 2030 to end extreme poverty, 
fight inequality and injustice, and protect our planet.  
At the heart of “Agenda 2030” are the 17 Sustainable Development Goals (SDGs) that address the most 
important economic, social, environmental and governance challenges of our time. The SDGs have been 

 The Global Compact Network Canada 
is pleased to announce that Status of 
Women Canada is investing in a 
funded project led by Global Compact 
Network Canada on Gender Equality, 
which aims to engage the Canadian 
private sector to eliminate barriers 
facing women in the workplace.     
t 
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negotiated at the United Nations with widespread public input, including significant involvement by 
companies participating in the United Nations Global Compact, the world's largest corporate 
sustainability initiative. 
 

 
 
The Global Compact Network Canada (GCNC) is the Canadian chapter of the United Nations Global 
Compact (UNGC), the world's largest voluntary corporate responsibility initiative.  The GCNC supports 
Canadian signatories (both Canadian firms and subsidiaries of global signatories) in the implementation 
of the UN Global Compact’s Ten Principles as well as the Sustainable Development Goals (SDGs), while 
facilitating and creating opportunities for multi-sectoral and multi-stakeholder collaboration.   
 
The GCNC offers the Canadian business and non-business sectors a unique opportunity to learn and 
exchange best practices in corporate responsibility, within the network and among global peers. In 
doing so, it builds the capacity of the Canadian corporate sector, empowering companies to embrace 
the UN Global Compact’s Ten Principles and the SDGs within their national and global operations. 
 
 

ABOUT THE SDG SURVEY  

 
For the last three years, the GCNC has conducted a survey to understand how Canadian stakeholders – 
from the private sector, civil society, and others – perceive the Sustainable Development Goals (SDGs) 
and how we could inspire increased levels of participation to achieve the Goals.  The survey is targeted 
towards Canadian businesses and organizations, asking them to rank their SDG priorities in four key 
categories and the support they would like to see from the GCNC.  The survey has generated a large 
number of insightful responses over the years, which have helped to paint a picture of the actions that 
the Canadian business and not-for-profit community are taking and planning to take in order to achieve 
the SDGs.  The SDG Survey also explores Canadian organizations’ appetite for intra- and inter-sectoral 
collaboration.  



 

Page 6 
 

 

 
 

ABOUT SDG SURVEY 2018 RESPONDENTS 
 
The number of respondents has increased significantly each year that we have conducted the Survey, 
with this year’s number reaching 426, compared to 134 responses in 2017, and 50 responses in 2016, 
the first year of the survey.  This signals an ever-increasing awareness of the SDGs and recognition of 
their importance, as 83% of respondents are very or moderately familiar with the SDGs. 
 
Almost 80% of the respondents are organizations based in Canada.  Of that subset, the majority are 
headquartered in Ontario, with smaller majorities in Quebec (14.8%), Alberta (13.1%), and British 
Columbia (11.1%).  In particular, there has been a large uptake in responses from Quebec this year. 
 
Private sector companies, either Canadian or Global firms, represent 44% of respondents, about the 
same as from this sector last year.  The non-profit and government sectors make up 21% and 9% of 
respondents, respectively, compared to 36.5% and 8.7% last year.  This year more respondents are from 
academia (13%) and are independent consultants (17%) than ever before.  This indicates that this year’s 
survey responses incorporate new perspectives that were not significantly present in past years.  
 
The composition of companies is once again skewed toward larger organizations, reflecting the more 
prevalent resources they have available to address sustainability issues, with 37% being large companies 
of 500+ employees.  Another 29% of respondents are small and medium enterprises of 5-499 
employees.   
 
The Survey continues to reach a variety of different industries.  Responses were received from at least 
18 different identified industries, including academia, education, financial services, natural resources, 
non-profits, and government.  While the number of industries represented may seem to be a significant 
decrease from last year, when it was 36 industries, this year the available choices were grouped 
together into broader categories.  For example, various financial services-oriented industries (e.g. 
insurance, banking, etc.) that last year were identified separately were grouped into one industry 
category this year.   
 
The largest percentage of respondents (17%) selected the choice “other” for their industry selection.  
We found from their written responses that this category includes everything from biotech to sports and 
recreation.  It seems that more and more respondents are coming from non-traditional industries, which 
also provides an interesting new perspective to the results.  The largest majority of “other” identified as 
consulting, which is consistent with the increase in respondents who are independent consultants.  
 
11% of respondents are Global Compact Network Canada signatories or participants.   While this is down 
substantially from previous years, it does indicate there is great interest in the SDGs outside of the 
current GCNC membership and thus a significant opportunity for GCNC to engage with more Canadian 
organizations on the SDGs and UNGC Principles. 
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SDG SURVEY RESULTS  

 

SDG SURVEY 2017 RESULTS SUMMARY  
 
The 2017 Survey asked respondents to rank their priorities among the SDGs for Canada, the world, their 
own organizations, and their existing initiatives.  The following table provides a summary of last year’s 
results, and thus a point of comparison for how priorities have changed over the year.  
 

 
 
 
In the 2017 Survey, Climate Action and No Poverty were identified as the top issues for both Canada and 
the World.  SDGs such as Decent Work and Responsible Consumption and Production were also 
important for Canada.  Worldwide, there was a focus on foundational human needs, such as Zero 
Hunger, Health and Well-Being, and Education. 
 
At an organizational level, respondents focused on issues that deeply affected their workforce (Gender 
Equality; Decent Work; Well-Being; and Education) and the long-term sustainability and success of the 
company (Climate Action; Responsible Production; and Industry, Innovation and Infrastructure). 
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SDG SURVEY 2018 RESULTS SUMMARY  
 
This year’s survey participants were asked to rank the top 5 SDGs for each of the following questions: 
 

• Which in your opinion constitute important issues for Canada 
• Which in your opinion constitute important issues for the World 
• Which are the current focus of your business/organization 
• Which in your opinion should your business/organization also focus on. 

 
The following table illustrates the SDGs that have been identified as priorities for each of the above 
questions: 
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Priorities for Canada 
 

Climate action continues to be identified as the top priority by Canadian 
businesses and is seen as both a threat and an 
opportunity.  This is not surprising given Canada’s 
unique geographic, demographic, and economic 
circumstances. Respondents also believe that most of 
the other SDGs are affected by climate change, thus 
making it a top priority. For example, extreme 

weather events such as droughts and forest fires are made more likely by climate change and can affect 
the health, safety, and sustainability of our cities, and the production of our agricultural sector. 
 
 

 
The importance of this 
Goal reflects the 
increasing urbanization of 
Canada – 82% of 
Canadians reside in large 
and medium-sized cities, 
according to Census 2016 

data.  There is recognition among respondents 
that a sustainable city is not only one that is 
environmentally prepared, but also addresses all 
the economic and social factors that contribute 
to a healthy, liveable community.  Thus, this SDG 
is also strongly linked to others, such as climate 
action, work and economic growth, and health 
and well-being.  SDG11 can encompass a range of policies and initiatives in our largest population 
centres, where there are multiple avenues to further sustainable development.  
 
 

Responsible Consumption and Production continues to show increased importance 
and has moved up in ranking from #5 in 2017 to #3 this year.  This movement may 
reflect the greater awareness and attention to the environmental and social 
impacts of our consumption and production patterns. SDG12 is seen by 
respondents as one area where Canada can play an important role, especially by 
leading the way to behavioural changes, such as transitioning to a circular 
economy.  Survey responses indicate that there is also a broader cultural shift 

taking place which discourages over-production and consumption, and encourages a simpler, more 
meaningful lifestyle with less waste.  Canadians seem to be embracing these practices, with a focus on 
quality over quantity. 
 
 

“Climate change is an 
existential threat and must 
be our priority.” ~ Survey 
respondent.  

“As more people move into urban areas, cities 
will need to grow and adapt without increasing 
sprawl. With the new Waste Free Ontario Act, 
producers will be responsible for their products 
post-consumer. Consumers must be informed in 
order to make sustainable purchasing decisions. 
To adapt to a sharing economy, industry, 
innovation and infrastructure advancements will 
be necessary. In order to meet the Paris 
agreement, the cap and trade program will need 
to continue and progress. In order to reach any 
goals, all industries and sectors will need to 
work together.” ~ Survey respondent. 
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A newcomer to the top five rankings for SDG priorities in Canada is Gender 
Equality.  Its rise to #4 is not surprising given the recent focus on this topic 
brought about by a number of prominent movements in 2017: the #MeToo and 
#TimesUp movements, which highlighted sexual harassment and assault, 
particularly in the workplace; worldwide marches supporting the advancement of 
women’s rights; and the increased movement toward gender pay equity and 
equal representation on boards.   

 
The survey responses showed us that gender equality is an important public policy issue and its 
achievement could bring significant benefits to the economy.  
 
For instance, one of the predominant themes of Canada’s 2018 Federal Budget is to increase the 
workforce participation of women, which will promote gender equality and bring substantial economic 
benefits for Canada.  Gender equality provisions are also being included in trade deals and negotiations, 
such as in NAFTA and the Canada-Chile Free Trade Agreement.  This sets the standard for future trade 
deals with other countries and promotes gender equality not just in Canada but around the world.  
Gender Equality is also a key focus of Canada’s 2018 G7 Presidency, incorporating the theme of 
women’s empowerment and equality in all ministerial discussions held in Canada this year. 
 

Survey respondents recognize that Decent Work and Economic Growth underlie 
many of the other SDGs, such as Sustainable Cities, No Poverty, and Reduced 
Inequalities.  Even respondents in non-commercial sectors, such as non-profit, 
academia, and government, understand the importance of a strong economic 
foundation to our society.  This SDG is also brought to the forefront because the 
changing nature of work, introduction of new technologies and an uncertain 
economy will intensify the labour market challenges faced by Canadians.  As 
employment 

becomes more precarious and job 
opportunities shift with the changing 
economy, it is more important to ensure 
no one is left behind and SDG8 remains 
an attainable goal for all. Respondents 
recognize that society is only made stronger and more sustainable by ensuring this economic growth is 
shared by everyone, thus alleviating poverty and ensuring income equality.   
 
 

“By addressing gender equality, you will be addressing inequalities all around. 
Projects which look at the full spectrum of development issues will also address 
poverty and hunger. … And if we do not have sustainable cites / communities, or 
policies to protect our environment (climate action), all the work we are doing will 
not deal with the loss of community or environment. We cannot create alternatives 
to the environment or our communities.” ~ Survey respondent. 

“The triple bottom line should read PLANET, 
PEOPLE and then profit, as Primary, Secondary 
and Tertiary Wealth” ~ Survey respondent. 
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Priorities for the World  
 

No Poverty has become the #1 ranked priority for the world, while it was #2 last 
year.  There is a sense among respondents that poverty is a systemic problem that 
has plagued many developing countries for decades and needs to be prioritized.  
There is also a broad awareness among survey respondents that poverty is 
affected by many of the other SDGs, such as income equality, lack of access to 
decent work and economic growth, and factors that prevent good health and 
well-being.  It is also viewed as a worthwhile over-arching goal that should stand 

and be measured on its own, especially as quantitative measurement of this goal is possible using 
standardized benchmarks, such as the international poverty line, thus making accountability more 
feasible. Respondents also linked poverty to security issues – ensuring an economically stable 
population supports the security of a country and a region. 

  
 
Along with SDG1, hunger and malnutrition have again emerged as one of the top 
priorities for the world this year. Both poverty and hunger are systemic and 
widespread in the developing world. No hunger is a basic human need that most 
respondents feel is essential in order to achieve the other SDGs, such as good 
health and well-being, education, and decent work. Food security is also 
significantly affected by climate change and inequality issues in the developing 
world. Thus, it is no surprise that Canadians consider SDG2 to be one of the top 

priorities that should guide our international development efforts.  
 

 
Survey respondents continue to identify climate action as a top international 
priority, just as it is for Canada.  There is a growing recognition that this issue 
affects most of the other SDGs, such as food security and gender equality efforts.  
While combatting climate change and its impacts is a daunting goal, survey 
respondents recognize that it has become all the more important for world 
leaders and businesses globally to take decisive and collective actions to tackle 
the challenges of our changing climate and support clean economic growth.  

Global collaboration is essential to addressing this goal.  
 

“Eliminating poverty and hunger have been global issues for generations and are 
systemic issues that must be dealt with in order to achieve other SDGs. ~ Survey 
respondent.  
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Good Health and Well-Being remains important as many respondents believe 
that, ultimately, the goal of the SDGs is to improve the quality of life and well-
being of all humans.  Most of the other SDGs cannot be achieved without a 
healthy population, and in turn, most of the other SDGs are also determinants of 
the health of a population.  For example, climate change is significantly altering 
the temperature 
zones and thus 

ecosystems around the world, which 
contributes to the increase in 
communicable diseases and global 
pandemics, highlighting the importance of 
maintaining health care systems around 
the world.  Access to health services is 
also critical for gender equality, with health systems being an important over-looked tool to enhance 
women’s empowerment.  
 

 
Quality education is seen as a foundation for human development by survey 
respondents.  Primary education is key to early childhood development and still 
remains an issue in many developing countries. Higher education is seen as key to 
innovation and the changing economic realities around the world.  Education is 
also tied to gender equality, as educating girls continues to be a priority and can 
positively affect outcomes for entire communities.  Most respondents feel that 
education is the key to achieving many of the other Goals – health and well-being, 

decent work and economic growth, reduced poverty, climate change, and even strong institutions.   
 
 

 

 
 

“Climate action relates to many other SDGs as staying within the 2 degree scenario 
will ensure we can sustain life on earth and improve our quality of life.” ~ Survey 
respondent. 

“…as you address women's social/econ/political 
equality we best tackle hunger, poverty, health 
issues and education. We put the tools in the 
hands of women who, overall, best determine 
these issues within their families….” ~ Survey 
respondent.  

“…With education issues such as gender inequalities tend to lower and similarly 
issues such as poverty and hunger can be reduced as people become more skilled 
and employable….” ~ Survey respondent.  
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Current Organizational Focus  
 
Not surprisingly, priorities within organizations seem to primarily focus on the SDGs that directly affect 
economic growth, the workforce, as well as the growth and sustainability of the organization as a whole.  
 

SDG8 stands as the number one priority for companies.  Respondents believe that 
investing in people, communities and the economy creates growth and progress 
toward economic prosperity and employment security.  Organizations also 
recognize that decent 
work also has 
multiplier effects for 
outcomes in other 
areas of community 

well-being.  For example, the social 
determinants of health include unemployment, working conditions, and income and job security.   
 
 
 

SDG9 encompasses three important aspects of sustainable development: 
infrastructure, industrialization and innovation.  As a highly industrialized country, 
Canada has a strong infrastructure relative to the rest of the world. However, 
survey respondents believe it is important to ensure new investments are focused 
on sustainable infrastructure, particularly in the energy and resources sectors.  
Innovation is also critical to our economic growth and success.  Innovation 
enables technological advancements that can help accelerate progress in many 

areas, especially in energy, environment, and health care.  Respondents believe innovation can enhance 
the growth and competitiveness of their organizations and maximize economic benefits, including 
promoting good, well-paying jobs for all Canadians. 
 
 

Education is the foundation of a well-trained and informed workforce and is thus 
important to most Canadian organizations.  Respondents continue to prioritize 
quality educational opportunities for all.  As the nature of Canadian industry 
changes, education becomes even more important to providing the competencies 
and types of skills required in the new economy.  The future of work, including 
more precarious employment and the changing notions of a traditional 
workplace, will require many people to re-educate themselves, and providing 
such opportunities will minimize the negative impacts of such changes to 

organizations and the economy.  There has also been an increasing emphasis on getting more women 
and girls into science, technology, engineering, and mathematics (STEM) education, which is key to our 
economic growth. 
 

 “The heart of our business is our people who we 
want to be healthy with good jobs…” ~ Survey 
respondent.  
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Promoting gender equality remains a top priority for Canadian organizations and 
may be viewed as especially important given the current social climate.  While 
some organizations state that gender equality has been a focus for decades, 
others indicate a more concerted effort in the last few years.  The focus is both at 
the employee level and at the governance level, showcasing a rising commitment 
to tackle persistent challenges with women’s economic compensation and 
representation in corporate leadership. 

 
 

 
Climate Action is not only a concern for the country and the world, but a priority 
within Canadian organizations as well.  Survey respondents comprising of 
Canadian businesses and organizations recognize that a stable environment is key 
to the long-term sustainability of their organizations.  They also identify that there 
are both risks and opportunities in engaging in this space, but they are becoming 
actively involved, such as by mapping their own impacts on climate change and 
taking more steps to address climate action. For example, many Canadian 
companies across multiple sectors and industries have signed onto the 

international Carbon Pricing Leadership Coalition to develop more effective carbon pricing policies and 
systems.   
 
Climate change is also seen as a key Environmental, Social, and Governance (ESG) issue. Investors are 
calling for greater disclosures, especially following the recommendations of the Task Force on Climate-
related Financial Disclosures (TCFD), which seeks to develop recommendations for voluntary climate-
related financial disclosures and provide decision-useful information to lenders, insurers, and investors. 
Socially responsible investing is slowly becoming mainstream through initiatives such as the TCFD, and 
more investors and lenders in today’s market now use Environmental, Social, and Governance (ESG) 
criteria to evaluate investment decisions.  
 

 
“We have made a hard push on gender equality over past few years but have a 
broader definition of equality to encompass ethnicity, racial background, sexual 
orientation.” ~ Survey respondent. 
 

“Climate change is a key ESG engagement issue for our organization and we 
supported the recommendations of the FSB Task Force on Climate-related Financial 
Disclosures.” ~ Survey respondent.  
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Future Organizational Focus  
 
While some future priorities are projected to be similar to what organizations are currently focusing on, 
there is a recognition that more can be done toward achieving these goals.  There are also some 
additional priorities that would contribute toward the success of organizations while meeting higher 
societal expectations.  More and more, these issues are becoming key to attraction and retention of 
employees as well, as people want to feel that the organizations they work for are in line with their own 
personal values and are connected to them and their communities.  
 
 

It is encouraging to see that respondents want to continue seeing greater efforts 
toward achieving gender equality by their organizations.  As this issue is addressed 
at the governance and executive levels, supported by formal policies and 
procedures, equity could become the expected norm and not the exception 
throughout an organization.   
 
 

 
 
 

There is a growing recognition that a happy and healthy workforce contributes 
substantially to organizational success and sustainability.  In particular, the 
younger cohort of employees is demanding a better work-life balance, which 
contributes to greater 
productivity.  There is 
also an increased 
awareness of 
addressing mental 

health with the same importance as physical 
health.  Organizations recognize they must do more to take care of their employees to ensure higher 
retention, as the labour force now often expects such efforts if they are to remain committed to their 
employers.  
 

 
While it is a current priority, organizations understand that climate action is a 
significant, complex issue that will demand sustained focus from all levels of 
government, non-profits, and the private sector in order to meet the challenge.  
Several respondents indicated that, to them, Climate Action incorporates issues 
associated with water (SDG14) and land use (SDG15) as well.  They used this SDG 
as an overarching umbrella for these other issues. 
 

 

“The organization should focus on a balanced 
lifestyle, sustainable organization that shouldn't 
only prioritize on profits.” ~ Survey respondent.  
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While SDG12 was ranked as a high priority for Canada, respondents feel that they 
should do more to meet this goal.  Not only is Responsible Consumption and 
Production important for a sustainable planet, it also provides opportunities for 
competitive advantage.  Ensuring a sustainable supply chain and more efficient 
consumption of resources can lead to longer-term success. 
 
 

 
Respondents feel that their organizations have not 
been as focused in recent years on their 
commitments to reduce-reuse-recycle.  Luckily, with 
the growing attention and awareness of the circular 
economy this is changing.  More and more 

companies are now seeing the benefits of embracing “circularity” in order to preserve resources.  
 

 
While it is a top priority currently, Decent Work and Economic Growth is an SDG 
that respondents want their organizations to continue focusing on.  The financial 
growth and stability of the organization provides continued employment 
opportunities for its workforce and expands the economic prospects of the local 
region.  In some areas, the recent increases in minimum wage are causing 
organizations to reassess their strategies to develop both economic growth and a 
satisfied and committed labour force.   

 
 

 
     
 
 
 
 
 
 
 
 

“A focus on waste reduction and smart 
consumption is needed, in particular 
around agriculture” ~ Survey respondent.  

“All businesses need to become more holistic in their operating model and consider 
not just their bottom line but their impact on the world in which they work. CSR 
issues are becoming more important to investors and with a younger generation 
focused on the importance of the planet there will be a natural move in this 
direction and so we need to focus our attention here to ensure we can attract and 
retain top talent.” ~ Survey respondent.  



 

Page 17 
 

 

FROM AWARENESS TO IMPLEMENTATION  

 
Although awareness of all the SDGs, and the prioritized ones in particular, continues to grow, there is 
still a significant gap in implementation and accountability.   
 

ACTIONS AND INITIATIVES 
 
The Survey asked respondents about the actions they have taken on the SDGs.  There are various levels 
of action available to companies when considering the SDGs.  The most highly engaged company is one 
that has mapped, aligned, and embedded its corporate strategies with the SDGs and publicly reports on 
the impact of those SDG strategies.  Of all respondents, 13% indicate they are at this level of 
engagement, exhibiting significant implementation and accountability.  
 
Another 19.6% of organizations say they embed the SDGs into corporate strategies, but do not yet do an 
impact assessment or engage in reporting.   
 
The largest percentage of respondents, 33.7% indicate that while they consider the SDGs, they do not 
yet formally align them with business strategies, goals, and objectives.  Another 11% have not taken any 
actions to contribute toward the SDGs, and 12.7% do not know what their organizations have done, if 
anything.  
 
This data suggests that there is much room for improvement when it comes to implementation and 
actions to meet the SDGs.  
  

REPORTING 
 
When asked how their organizations currently report on the SDGs, 38.7% of respondents stated they do 
not report at all, while 13.0% do not know if or how they report.  It is promising to see, though, that 
23.6% do discuss the SDGs in a separate sustainability report and 17.1% mention them on their 
company website.  Additionally, 9.9% of respondents participate with the UN Global Compact’s 
Communication on Progress Report.   
 
There could be many reasons for the lack of reporting.  Companies/organizations may not be taking 
actions on the SDGs that warrant reporting, as is evidenced by many of the survey responses.  
Organizations also may have difficulty understanding how to measure the impact of their actions on the 
SDGs.  To date, there has not been a consistent standard and medium for business reporting on the 
SDGs.  
 
There are efforts to develop such standards, though.  For example, the UN Global Compact has been 
working with the Global Reporting Initiative (GRI) to establish a structured approach to reporting by 
defining targets for each goal, and specific disclosures for each target.  Most recently, the UN Global 
Compact released the Business Reporting on the SDGs: An Analysis of the Goals and Targets, which aims 
to provide businesses with a uniform mechanism to report on their contribution to and impact on the 
SDGs in an effective and comparable way. They have also provided suggested actions for each target 
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that organizations could take to progress further toward the goals.  In addition, the World Benchmarking 
Alliance (WBA) is an initiative to establish transparent and comparable rankings of companies’ efforts to 
achieving the SDGs.  
 
As more organizations implement plans and actions to meet the SDGs, as reporting frameworks become 
more standardized, and as investors (and possibly regulators) begin to demand such information, the 
rate of reporting should increase. And as measurement increases, actions should increase.  The saying 
goes that “what gets measured, gets managed.” 
 

PARTNERSHIPS  

 
The Survey also explores how partnerships and collaborations contribute to organizations’ engagement 
with the SDGs.  Specifically, we asked about the extent to which organizations collaborate with the 
Government of Canada, provincial governments, non-profits and NGOs, and industry associations, as 
well as the GCNC.   
 
While there is some collaboration with the government sector, many more respondents seem to be 
engaged at some level with non-profits (60%) and industry associations (50%).  Engagement seems to be 
lower with both the Federal (35%) and Provincial (28%) levels of government, with slightly more 
engagement with the Federal government.  
 
In addition, about 32% of respondents were either somewhat or actively engaged with the Global 
Compact Network Canada. 
 
What has remained relatively consistent is the desire of respondents to engage in partnerships with 
government, non-profits, and industry.  This indicates an opportunity for more cross-sectoral 
collaboration to further the SDGs and an opportunity for GCNC to reach out to more stakeholders.  For 
example, during the SDG Awards 2017, the GCNC was proud to host the launch of ZACH 2.0, a renewed 
partnership between Global Affairs Canada (GAC), Teck Resources, and Nutrition International – all 
members or contributors to the GCNC - to provide zinc and oral rehydration salts for the treatment of 
diarrhoea among children in need.  The partnership between Nutrition International, Teck and GAC 
demonstrates how public-private-civil society partnerships can take an active role to help save the lives 
of children and achieve significant results.   
 
It is encouraging to see that there is openness and an appetite for more of such partnerships among 
Survey respondents. The Global Compact Network Canada aims to support Canadian businesses to 
establish collaborative partnerships which leverage the strengths of non-profits, local groups and the 
government to collaboratively tackle the most pressing issues of our time. The GCNC actively engages 
with several Federal and Provincial Ministries at the Government of Canada with the aim of facilitating 
dialogue between the Government and the Canadian Private Sector and establishing partnerships for 
greater impact. 
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DRIVERS AND CHALLENGES  
 
In order to fulfill the SDGs, it is important to understand the key drivers that will encourage 
organizations to take action.  The majority of survey respondents (61%) indicated that the SDGs are 
important to their organization because they align with their core business values.  It also appears that 
other motivating factors to engage with the SDGs primarily come from outside the organization itself 
and are driven by market forces.  Approximately 30-40% of respondents feel that sustainability is an 
issue that is important to their customers, provides a competitive advantage, and increases their brand 
value.  Thus, bolstering broader public awareness of sustainability and the SDGs in the marketplace can 
help drive change within organizations.      
 
However, there remain many challenges within organizations that serve as barriers to advancing action 
on the SDGs.  The most significant of these is aligning the SDGs with the long-term strategies and 
internal priorities of the organization, with 67% of respondents identifying with these two challenges.  It 
also appears to be a challenge for 63% of respondents to communicate existing efforts and educate 
customers on sustainability issues.  This is especially significant given the importance of the marketplace 
in driving organizations’ SDG behaviour.  
 
The Survey also asked respondents about the best way to address challenges and help them enhance 
their impact and make greater strides toward the SDGs.  Many respondents mentioned partnerships, 
collaborations, training and tools, increasing market-wide awareness and government policy, including: 
 

• Increase education and awareness of the SDGs at all levels of government and public 
institutions,  

• Have faster response on request for proposals (RFP) for SDGs-related projects, 
• Incorporate the SDGs into the government’s procurement process, and 
• Increase tax incentives for companies to implement the SDGs into their commercial practices. 

 
This indicates that there is a significant role the GCNC can play in building this framework.  GCNC is 
creating a collaborative environment among private sector organizations and is expanding its reach to 
non-profits and government.  Respondents also indicated that building more awareness of GCNC and its 
initiatives among the public and the broader marketplace, as well as further training and outreach, 
would also be beneficial to them and to the SDG effort.  
   

CONCLUSIONS 
 
2017 has been an interesting year around the world, and one that has impacted numerous SDGs in 
various ways. For example, the rise of several global movements in support of women’s rights and 
empowerment, and the discussions and changes around minimum wage policies in Canada and the U.S. 
have all had an influence on the prioritization and engagement with the SDGs. 
 
In addition, last year saw many parts of the world affected by large scale natural disasters, from 
hurricanes to floods to fires that seem to be greater in number and severity than before. 
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These factors directly impact all sectors – corporate, non-profit, and public – and likely played a role in 
how participants responded to the SDG Survey this year.  These perspectives provide us with a view of 
how Canadian organizations relate to the SDGs locally, nationally, and globally.  What we see is that 
Canadians are more aware than ever of the importance of sustainable development and are working to 
identify where their organizations and we as a country can make a difference.     
 
While we have outlined the identified SDG priorities for 2018 in this report, we have also developed a 
view of what has been done and what needs to be done next to move the SDGs forward:  increasing 
implementation, reporting, and accountability. Finally, we also have a preliminary idea of the key drivers 
that motivate organizations to embrace the SDGs, and challenges to overcome to keep progressing 
toward 2030.  This includes more awareness-building in the marketplace to make the SDGs a driving 
factor in individual and organizational decision-making.   
 
We have seen more interest than ever in establishing cross-sectoral collaborations and partnerships to 
achieve the goals.  There are also new initiatives taking place by UN and private sector organizations to 
develop improved measurements and reporting standards, which will help organizations to better 
manage to the SDGs.   
 
The GCNC is privileged to be a part of this collaborative effort, helping to connect parties across all 
sectors, sharing best practices, providing training, and assisting all Canadian organizations to lead the 
charge in achieving the SDGs.     
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APPENDIX  
 

SDG RANKING METHODOGY  
 
Each participant in the 2018 SDG Survey indicated their top 5 SDGs, ranking them from 1 (being the 
most important) to 5 (being the 5th most important).  The ranking process was limited to five choices 
per category.  Each rank was assigned a score multiplier to depict preferences more accurately.  The 
multipliers were discrete and uniformly distributed with rank 1 receiving the highest score multiplier, 
rank 2 receiving the next highest score multiplier and so on.  As a result, more importance was 
attributed to rank 1 votes, than rank 2 votes, than rank 3 votes, than rank 4 votes, than rank 5 votes. For 
example, 5 rank 1 votes are greater than 5 rank 2 votes.  SDGs were ranked on aggregate, not based on 
the number of total votes received, but as a function of the importance Canadians give to each.  The 
score was then divided by a common denominator to produce an index score.  The graphs below are 
reflective of this ranking methodology. 
 

SURVEY DATA  
 

Please rank the top 5 SDGs, which in your opinion constitute important issues for Canada.  
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Please rank the top 5 SDGs, which in your opinion constitute important issues for the World. 
 

 
 
 

 
 

Please rank the top 5 SDGs which are the current focus of your business/organization. 
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Please rank the top 5 SDGs which, in your opinion, your business/organization should also focus on. 
 

 
 
 
 
 

How does your organization currently report on the SDGs? (Multiple selection allowed) 
 

 Answer Choices Responses 
As part of UN Global Compact’s Communication on Progress Report (COP). 9.93% 
As part of our Sustainability Report. 23.63% 
As part of an Integrated Report. 8.22% 
As part of our Annual Financial Report. 7.19% 
Report on company website. 17.12% 
A standalone report for showing contribution towards the SDGs. 8.90% 
Does not report. 38.70% 
I do not know. 13.01% 
Not Applicable 8.90% 
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Which one of the following statements best describes your business/organization’s actions on the 
SDGs? 

 
Answer Choices Responses 

My organization has mapped, aligned, and embedded corporate strategies with the SDGs 
and publicly reports on the impact. 13.06% 
My organization has identified and embedded the SDGs into corporate strategies, but has 
yet to do an impact assessment and report on the SDGs. 19.59% 
My organization prioritizes the SDGs, but has yet to map and align these with business 
strategies, goals, and objectives. 33.68% 
My organization has not taken any actions to contribute towards the SDGs. 11.00% 
I do not know 12.71% 
Not Applicable 9.97% 

 
 
To what extent does your business/organization collaborate on partnerships to address the SDGs 
with the following organizations? 

 

Organization Type Not at all 
Would like 

to 
To some 
degree 

Actively 
engaged 

I do not 
know 

Canadian federal government 26.30% 25.61% 15.92% 19.03% 13.15% 
Canadian provincial government 30.10% 26.64% 15.92% 12.46% 14.88% 
Not-for-profit and/or non-government 
organizations 11.34% 17.53% 27.49% 32.30% 11.34% 
Industry associations 14.63% 22.65% 27.53% 22.65% 12.54% 
Global Compact Network Canada 22.57% 27.78% 21.18% 10.76% 17.71% 

 
What are the key business drivers for your organization to embrace and advance the SDGs? Please 
select the answers that are most relevant to your business/organization. (multiple selection allowed) 

 
Answer Choices Responses 

Sustainability actions are valued by our customers. 41.92% 

Sustainability actions are valued by our suppliers. 14.09% 
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The SDGs are important to our organization and align with our core business 
principles and values. 60.82% 

The SDGs represent a competitive advantage for my business / organization. 33.33% 

Implementing the SDGs increases the brand value for my business / organization. 37.46% 

We use the SDGs strategically to identify risks and opportunities. 24.40% 

There is no incentive to implement the SDGs within my organization. 7.56% 
I do not know. 3.78% 
Other 13.40% 

 
 

What are some of the key challenges/barriers your organization faces internally to advance action on 
the SDGs? Please select the answers that are most relevant to your organization (multiple selection 
allowed). 

 
Answer Choices Responses 

Mapping of SDGs with our internal priorities. 30.24% 
Using the SDGs to identify risks and opportunities. 23.37% 
Engaging suppliers to also identify and work towards relevant SDGs. 16.49% 
Educating customers on sustainability and the SDGs. 30.93% 
Creating a long-term strategy and goals aligned to the SDGs. 37.11% 
Communicating our efforts. 32.30% 
Lacking senior management commitment. 19.24% 
Engaging Board of Directors. 14.09% 
I do not know. 12.37% 
Other 13.75% 

 
 

Which of the following would help your business/organization enhance its impact on the SDGs? 
(Multiple selection allowed) 

 
 

Answer Choices Responses 
Increased partnership opportunities (E.g. pursuing multi-stakeholder partnerships). 55.14% 
Increased demands from investors. 35.62% 
Increased government policy supporting innovation and SDG promotion. 60.62% 
Increased trainings, tools and resources on the SDGs. 45.21% 
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Best practices sharing. 50.68% 
Dialogue with various stakeholders. 41.10% 
Increased market-wide awareness of SDGs and their importance. 54.11% 
Other 5.14% 
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